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CASE STUDY
PGL MAJOR 2021
IN NUMBERS
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MAJOR 2021

PEAK
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https://www.youtube.com/watch?v=tWPwc6E37oE
https://drive.google.com/file/d/1USa5U2xlzkqMKScCZlm94KTz-6x2HMVx/view?usp=sharing
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REGIONAL AND LOCAL COOPERATION PROPOSAL

DURING THE
CS:GO WORLD CHAMPIONSHIP
OVER 300H HIGH OCTANE LIVE CONTENT

GAMERS_X'IS THE\EXCLUSIVE OFFICIAL HOLDER OF
BROADCAST RIGHTS IN THE MARKETS MENTIONED
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2022 ESTI

TIONS PER MARKET

Views:
3000 000

2000000

Views:

4000 000

Views:

20 000 000

Views:
3500 000
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POSSIBLE BENEFITS PER MARKET

Fantasyexpo
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e ADVERTISING 30" DURING
BROADCAST

* INGAME LOGO

e VOICE OVER DURING BROADCAST

¢ CHAT COMMAND - POSSIBILITY OF
SENDING TO WWW - LEADS

® CLICKABLE BANNER UNDER THE
STREAM

e DEDICATED ENGAGEMENT FORMATS

¢ SPONSOR BILLBOARD

* LOGOTYPE IN PROMOTIONAL
MATERIALS AND POSTS ON
SOCIAL MEDIA

e LOGOTYPE IN MATERIALS FOR
SELECTED OR ALL OFFERED
MARKETS

[

FROM 10 000€ TO 90 000<€

[

FROM 5 000€ TO 25 000¢€

PERFORMANCE ACTIVITY
BRAND AWARNESS

TAILOR MADE ACTIVITY
BRANDED CONTENT

+ ALL POSSIBLE BENEFTIS AROUND
ADDITIONAL SHOW

INDIVIDUAL OFFERS

EFFECTS - INDIVIDUALLY PER MARKET

|
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What exposure opportunities are there for your brand? ;4
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POSSIBILITY OF MAKING, _
BRAND SAFETY ——=-7d

logitech (=
Brands that cannot appear at CS: GO due to the brand \\

safety policy will also find something for themselves

MAJUR INFERNO ROZSTRZYGNIETE DOPIERO W DOGRYWCE' SAMSUNG
Odyssey
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Jf&‘(; QQ r

0 | ("ég ; - 1
32:_ l - j- Ill:I.J I .jﬁ:
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A wide range of possibilities, apart from in-game visibility, 'I _ Tﬂ%llm. :
include: studio or scenes with casters, banner under the a

stream, spots during breaks, stream chat, product

placements, voice over or mentions in PR communication

or in dedicated video formats
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CLICKABLE BANNERS

SAMSUNG

OdysseyG? Q- Sy - N =<
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clicking, the viewer is taken to the product or brand page.

Gamirs_X

Recebok EKSPERTOW
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REEBOK

DONATE ‘
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Clickable banners are a branding method that can be placed both right
under the tournament broadcast, but also on the website. Right after
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COMMUNICATION & PR

PGL Major Sztokholm bije rekordy ogladalnosci!

:-'/ HLTV _\\‘:{;ﬁ Mﬂ + Instant Iywi:thmI\.:

BITSKKINS

s BLAST Rising 2021

\ < BLAST RISING 2021 TEAMS
‘ AND GROUPS ANNOUNCED

Nohte 29/472021 -10:04

b . SAVE 10496 a
L2l The European tournament will run concurrent to

+ Instanty withdrawable

v ssfe s Flashpoint 3 and consist entirely of teams ranked

_ below the top 20.

Fantasyexpo

BLAST and Fantasyexpo have announced the teams that will
play in BLAST Rising 2021, a $30,000 tournament that intends to
help the development of teams outside of the top 20 in the
world rankings.

The event, which will run from May 3-23, will kick off with six
G5L-style groups where the top two teams will advance directly
to the playoffs. The third-place teams from each group will then
face off in last-chance match-ups on May 17 for four final spots
in the single-elimination playoffs. All matches will be played in a
best-of-three format.

The location of our broadcast on the Broadcast communication with local
world's largest platform, with the results streamers, casters and influencers
of the official CS: GO tournaments, as the with mentions of the partnership

only Polish broadcast from the

g
tournament ;A{
GAMIRS_

Media patronage in esports
media. Thanks to them, press
releases will have mentions of the
partnership on a given broadcast.

Gamirs_X
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EXTRA POSSIBILITIES

Fantasyexpo

Gamirs_X

Cafe Major or other dedicated video content - A Major tradition
during Polish broadcasts we organized was the journalistic
program, which was the Cafe Major series, dealing with esports
topics during the biggest CS: GO celebration. This is another great

option for unusual product placement. Organizing such a show in
an international manner may be the next step forward.

A knowledge quiz about the Majors and our influencers with
prizes is the most engaging activity for viewers during live
broadcasts. The brand has the opportunity to become a dedicated
partner of this activation when tens of thousands of viewers will

take part in the fight for prizes.
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Tactictal Tips and Tricks - video material that keeps the viewer's
attention during breaks between matches, which allows us to
keep the largest possible audience and engage viewers. In
addition, every player dreams of being like professionals whose
match he has just had the opportunity to watch - hence it is an
educational material that helps to improve the quality of our
viewers' gameplay

K'ADEMIA
A

Shock moments - material summarizing the previous broadcast
day with the best actions and reactions from casters and experts
that have not been seen on the broadcast before. In addition, it is
possible to expand this panel with heart rate monitors to convey
emotions as much as possible.
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LET'S TALK

KAMIL GORECK]
CEO

kamil.gorecki@fantasyexpo.pl
+48 791 390 111

JAN ZARZYCKI
KEY ACCOUNT MANAGER SPECIALIST

jan.zarzycki@fantasyexpo.pl
+48 690 994 944
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